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Veal Retail Marketing Plan FY 2012 Overview  

Healthy Eating w/Veal 1/16 thru 3/31/2012 

 Highlight Low-Calorie /Healthy recipes 

 Possible Brand Partnership  featuring a new  recipe &  possible coupon/rebate 
 Recipe Labels  on-pack 
 Consumer Sweepstakes  to win free groceries 
 Website refresh 
 TV spots in top markets  
 Online Media 
 Social Media 
 E-blasts: January – March 
 
February NCBA Meeting 
 Provide Veal Retail & Foodservice  update for marketing 

• Create new brochure similar to Veal Estate for 2012 
 
Spring: 4/1 thru 5/31/2012 
 Website refresh 
 E-blasts: April & March 

 
 July NCBA Meeting 

 Provide Veal Retail update  
  
Summer/Grilling Focus: 6/1 thru 9/3/2012 
 Highlight Grilling recipes 
 Possible Brand Partnership, new recipe & coupon/rebate     
 Recipe labels on-pack 
 Website refresh 
 E-blasts: June – August with possible brand coupon offer 
 Social Media 
 
Fall/Columbus Day: 9/12 – 10/31/2012 
 Highlight Italian recipes 
 Possible Brand Partnership, new recipe                                                                      & coupon/rebate 
 Recipe labels on-pack 
 Sweepstakes or Contest & entry site 
 Website refresh 
 TV spots in top markets 
 On-line Media  
 Event or Cooking demo 
 Social Media / E-blasts:  September/October 

  



Veal Retail Marketing Plan FY 2012 Overview  

Eblast Schedule: 
 Nov.- Dec. – Holidays (2011) 
 January 2012 - Healthy Eating Promotion 
 February - Super Bowl or V-Day + Promotion 
 March - March Madness/Party + Promotion 
 April – Spring/Healthy Eating 
 May – Cinco de Mayo 
 June – Father’s Day/Grilling 
 July – July 4th/Grilling 
 August – Labor Day/Grilling 
 September – Columbus Day Promotion 
 October – Columbus Day Promotion 
 

 
 
VealMadeEasy.com Updates Schedule: 
Nov. – Dec. - Holidays (2011) 
 January – March: Healthy Eating Promotion 
 April – May: Spring/Q1 Winner Announcement 
 May – August: 

  Memorial Day 
 Father’s Day logo + recipe call out 
 July 4th logo + recipe call out 
 Labor Day logo + recipe call out 

 September – October: Fall/Columbus Day Promotion 
 December: Winter Recipes 



VEAL RETAIL  
MARKETING PLAN 2012 

  
Level 1 = Fully integrated campaign 

  
          

  
Level 2 = Multiple tactics     

            

  
Level 3 = Web/Online Only     

            

                                      

Campaign Activities 
Nov - Dec  
2011 

Jan - Mar 
2012 

Apr - Jun 
2012 

Jul - Sep 
2012 

Oct 
2012 

Consumer Initiatives                               

Holiday (Level 3)                           

Healthy Eating (Level 1)                           

Super Bowl/Valentine's Day (Level 3)                               

March Madness/Party (Level 3)                           

Spring ( Level 3)                               

Mother's Day/Cinco De Mayo (Level 3)                               

Summer Grilling (Level 2)                         

Father's Day (Level 3)                               

Fourth of July (Level 3)                               

Labor Day (Level 3)                               

Italian/Columbus Day (Level 1)                             

EBLAST (Level 3)                       

Social Media (Level 3)                   


