Level 2 = Multiple tactics
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Level 1= Fully integrated campaign Delicious
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Consumer Initiatives

Columbus Day (Level 1)
Holiday (Level 3)
Diet/Health (Level 1)
Valentine's Day (Level 3)

Spring/Mother's Day (Level 3)
Father's Day (Level 3)
Summer Grilling (Level 2)

Italian/Columbus Day (Level 1)

E-Blasts to Consumer Database c
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ADVERTISING | MARKETING | PROMOTIONS

®
Funded by The Beef Checkoff

Thomas Marketing Group National Cattlemen’s Streetmarc
Consultants to Beef and Veal Industries Beef Association Advertising, Marketing & Promotions

Tom Houlton Dean H. Conklin, CAE Chris Marcocci
Ormond Beach, FL 32174 9110 East Nichols Avenue, Suite 300 15 Franklin Street
Cell: 386.690.0344 Centennial, CO 80112 Westport, CT 06880
Fax: 386.615.0630 Phone: 303.850.3387 Phone: 203.341.8527
tomhoulton@yahoo.com dconklin@beef.org cmarcocci@streetmarc.com

For additional information, please also contact your NCBA Channel Marketing Manager or State Beef Council team member.

more space in the meat case




